COMPEREMEDIA USER GUIDE

MINTEL

Comperemedia

CREATING A PROFILE

MINTEL

1. Go to portal.mintel.com ¢

(o gLl Contact Us | Mintel Products | English [=]

Home  About Mintel
New to Mintel Existing Mintel users

2. In the box on the left-hand side titled New to Mintel,

select the link Click here to activate your account -. e Adross: ]

Remember me [[]

Click here to activate your account

Forgotten your password?

If this is the first time you've used Mintel
services, you will need to activate your
account. This process will take just a few
moments of your time.

3.  Enter your company email address and click Register
for access (our system will automatically recognize your

Mintel Solutions

:) Mintel Beauty & Personal
Care

:1 Mintel Comperemedia
*) Mintel Custom Solutions

*) Mintel Food & Drink

company email URL) e, ) Mintel GNPD
% Cce, I Mintel Global Market
. . . . ‘. ®e ., Navigator
4. Alink will be emailed to you to activate your account . - intel Hoveshold & Percon
5. Go to your inbox and open the email from Mintel Client  *, T
Services (check your spam folder if you don't see it) Cweongen

L]
© 2013 Migel Group Ltd | Terms and Conditions | Privacy Palicy | Cook'® esg
.

6.  Click on the link that takes you to a registration page

7. Fill in your details and set your password REgister forooeos Sotep

8.  You have now created your profile

services. .

Please note:
Your username will always be your company email address

| Mintel Links [=]

L]
Please enter your’gmail address and we will send you a link which gives you aceese.to your Mintel
.

Register for access
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LOGGING IN —

Existing Mintel users

If this is the first time you've used Mintel

1. Go to portal'mlntel'com services, you will need to activate your, . oo * 14° e

account. This process will fake just aYew Password: l:l

moments of yourtmid.
eee®

Remember me []

p
Click here to activate your account

Forgotten your password?

",

2. In the box in the middle of the page titled
Existing Mintel Users, enter your email,...-****"""
address and the password you created

\

3. Click Log in. If you have forgotten your password,
click on Forgotten your password? to reset it MINTEL
L

| WS contacius | mintel Products | English [x]

4. You are now logged into your Mintel Services. Look
to the Current Subscriptions menu on the left-
hand side of the page and select Mintel
Comperemedia. Other services to which you are

Home  Preferences  About Mintel

Welcome 1o Mintel

Training Helpdesk

(] = {
su bscrl bed wi ” also be IISted here ®ee, o MINTEL Edit Freferences | Logout Welcome to Mintel. We take our role as information partner seriously
Cee, ° and offer you as many touchpoints as possible within our organization.
oo, . ._ Out of office access: To ensure you're directed to the best possible person and that your
®eo, . In office account is looked after effectively, we like to focus all contact
Yoo, - through one point ... and that's me.

earmentSabsegiplions) I'm available for anything from how to run an effective search to

general login requirements, from phone/on-site training needs to

Please note: :ﬁ"tt‘?! If‘ttra"eltr . " interpreting and analyzing our data. Please feel free to call or email me
R - - . R el s nterndl shivane using the information below.
The box titled Other Mintel Solutions includes services Tony Hughes
) ) Mintel Beauty & Personal Care T“"VI'_"":Q"EE' Ac;ctur:t Manta?.erL d i g e
to which you are not currently subscribed 6 oo complete solution far the beauty || oAl hughes@mintel.com tel: London ext. LIt
Hinloi Somperarmedid Other Mintel Solutions Wha's New

L2} Competitive intelligence in North
American direct marketing
B Normally we write about you, now we

Mintel Custom Solutions want 1o write for yos. OPTICAL RETAI LI NG

Custom databases and projects, P
created by us to your specification * Do you need a clearer view of in-store
activities?
2 s » Are you looking to delve deeperinto a REPORT 2013
Mintel Food & Drink articular market?
@ Qur complete solution for businesses in P ?
the food and drink industry worldwide * Do you need to know Wdhat consumers
T S —— are buying and thinking? =7
Mintel GNPD o Why don’t you leverage Mintel's vast "
@ Global product launch activity in market knowledge and network of -
consumer packaged goods

analysts for a custom project?

Mintel Global Market Navigator Find Out More

Global market size, share and
segmentation data
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CUSTOMIZING YOUR HOMEPAGE

1. Click on Homepage Settings in the upper right_hand ©000000000000000000000000000000000000000000000000000000000000000000
corner of the homepage [ Adarremove Content | [ setpreforences | [Resctto Derouks] @

Account Manager Press Mentions Saved Analysis Views

2. On the Add/Remove Content tab, check or uncheck T o @ Press Releases s
boxes to determine which widgets are displayed on Competitive Alerts @ Tnsight Articles Recent Campaigns 8 Webinars
your homepage Featured Campaigns Keyword Search Cloud & Research Reports

Add/Remove Content Set Preferences

Datasets

Business - Direct Mail

Business - Online Advertizement
Business - Print Advertisemnent
Consumer - Direct Mail

your content by sector, dataset or country

Countries

4. Once you've selected your widgets, drag and drop
them on the homepage into an arrangement that
works for you °“°-.

Consumer - Email

Consumer - Online Advertisemant
Consumer - Print Advertisement
Producer - Dirsct Mail

Producer - Email

Praducar - Online Advartisemant
Producer - Print Advertisement

Travel/Leisure

=

Set-Top Boxes: The Future of Television

20130604-

mers and the Econemic Outlook 051190-pdf

TV providers are updating onsumens| Presented by Susan Menke, RIS o rrataR ves
their devices for the E VP, Behavioral Economist Phlial it i)
growing needs of high-tech and Grace Cheow, Senior vecekly e mubance
consumers Trend Analyst, Inspire email alert.

n Banks Move To Paperless New Trends in Mobile Banking Marketing

Statements But do customers want them? and Innovations

Electric Vehicles Green Messaging and Trends in Banking Loyalty and Customer St i

Savings Communication All featured campaigns

All insight articles All webinars T et

Durbin Amendment not slowing debit card Term Life Insurance Changes Effective May health insurance marketplace

marketing 1, 2013 from ING \1o Protection g
Consumer preference for debit leads to . 3 paperiess £ o custorner
increased direct markating, despite reducad : égggéf;df s 82 ife da %5%’;
benefit to banks : . Eartlvahon-c'“ i oI,
Low consumer confidence in economy leads Vi 52 school"7 = OB Zprerapproved
half of Americans to think other countries s TG s seduting e irztbackgYe 5o
offer better opportunities than the US, === commissions on it SEE creditO Lz o &
1t Pays Te Save! Bank cash incentives shoot Terriig, 2nd Hoe. Bpiie coverageb gus #
i ndermant Tarm WIEE iE
up in 2012 products, effective Fyou savings £
H
°
All press releases The Lincoln Leader February 19, 2013 (CA,
CT, HI, PA, VA) from Lincoln Financial
Group
Recent Campaigns (-] 20130222-
e IS 051177-pdf
. ) insurancs
E‘I)l:g‘r;r[;::::vri from Hilton Hotels i Research Reports
— Lincoln Hational to f
| = 20130611-05159 offer a new IUL KAt 19 A

portal.mintel.com
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SEARCHING

MR  Home Personal Search Analysis Hoppers Reports Help
: email inbox  my searches  edit last search  |ast search results  crosstabbing  graphing  reporting
1. To run a simple search for data on Comperemedia,: .
; P P ! Simple Search
click Search on the toolbar .
Advanced Search Insurance & Investment Search Load Advanced Search Clear Current Selections
Time Period ®

2. You will see the Simple Search page, with your saved
searches listed down the right'hand side between|:|h_5"| and|:|h_5"| new ¢ igns added | {Any)

3_ Select the criteria on WhICh you'd Ilke to search. ecceccce * Maost recently completed USA Consumer - Direct Mail report month: April 2013

* Most recently completed USA Business - Direct Mail report month: April 2013

(Leaving all criteria unselected is the same as D RO i E i A A S
selecting all.) You have the option to search on time

Dataset ®
period, dataset, keyword, country, sector, category,
company and malllng type Consumer Business Producer
Direct Mail Direct Mail Direct Mail
’ . . . L (@) All Panelists Online Advertisement Email
4. When you've selected all your criteria, click Search at L © Lifecycle Panslists only @ [ Print Advertisement [ online Advertisement

the top or bottom of the page to run your search [ email [ Print Advertisement

L @ all panalists

[ (@) Lifecycle Panelists Only &)

Cnline Advertisement

Print Advertisement
Searching Tip:
You can also enter a Media ID in the upper right-hand keyword Search
corner of the screen to find specific campaigns
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SEARCH RESULTS

The search results page gives you a brief summary of the records found for your search criteria

You can choose to download your To save your search criteria, click You can download records or add them
search results as a report, or you View/Save Search Criteria. Enter a to a Hopper. Select the records you
can graph or crosstab them name and save to access in the future want by checking them, then add them
N to a Hopper or download
% Search Results fteeee..., .
.o EDIT LAST SEARCH ¥ WVIEW/SAVE SEARCH CRITERIA [¥ | MY PLANIT TEMPLATES ¥ | ...
.‘. b PlanIT Options » Download Records [show more options] .'.
% [ Reporting [new] [Crssss Repsting Tempiie. ] Format: |For =] [cursntselection  [+] pownLoAD B o
ills tﬁrarwh ]‘ . icnaaszsmnmng Templste... =] » Hopper Options [what's thi=?] .
By Crosstabbing | Choose Crosstabbing Templste... E[ - |m|§§mg pro—
Search took 0.26 seconds Page 1 First | | Next > | Last

Records: 2,004

Ky Headline First Seen LastSeen Media ID Download - *
A E Chevron and Texaco Card from GE March 2013 March 2013 20130408-011613 eyl -
= Company: GE
= Product: Chevron and Texaco Credit Card
Sector: Credit Cards Category: Retail Cards - Consumer
= Offer: a fixed rate of 26.99% APR on purchases
a é = ’ BankAmericard MasterCard with Rewards from 8ank of America March 2013 March 2013  20130409-011829 e} =
.® = E Company: Bank of America
.
e © Product: BankAmericard Better Balance Rewards MasterCard
o® o° Sector: Credit Cards Category: Credit Cards
o ° — offer: an introductory 0% APR on purchases and balance transfers for 12 months, thereafter a variable rate, currently 15.99%
. -

Search Results Tip:

Hover over an image to view a
large preview without leaving
the search results page

To view the details of a campaign, click onto its title.
This will take you to the record page, where you can
see images, review offer details, add to a Hopper,
print or download
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Reporting

From the Search Results page, click on Reporting

Drag the fields you would like to download from the left

column to the center column

©

right hand box to left hand box.

Drag fram this column

Main Fields
General Refine Fields
Credit Card Fields
Account Management Details
Acquisition Details
Acquisition Fees
Acquisition Introductory Rates
Acquisition Regular Rates
Rewards
Mailing Property Fields
Shared Competitors

Credit Card Fields

il Brand

1l Cara Network
llCardType

Bl New Regulation Format
il Payment Allocation

1l Rewards Brand

Account Management Details

Drop into this box
ﬂCnuntry
il Product
1l Media D
1 Mailing Type

H B H B #

®

=

Reporting Tip:
Click the plus
signs to expand
your reporting
options and see
more fields

» PlanIT Options

MINTEL
@

Comperemedia

[ choose Crosstabbing Template

[E] Reporting [new] [ choese ing Templst [=]
illa Graphing [choose Template [=]
[=]

Crosstabbing

SEARCH CRITERIA USED |3 ‘ SAVE AS TEMPLATE |3 ‘ MY PLANIT TEMPLATES

PlanIT fields are now categorized in the left column. To view the fields under each category select the category name or click the
icon. To select the field, simply drag and drop the field to the right hand box. To remove the field, drag the field from the

Alternate interface: | Drag and Drop ﬂ

1. Choose data fields

[l average Purchase Regular APR (%)
¥ Estimated Mail Volume

stimated Mail Volume - Historic
umber of Campaigns

umber of Mail Pieces

I number of Panelists

2. Choose output types
[Clinclude numbers as percentages
[T Hide "Mot Specified” values

Filter Output: [None  [+]

3. Choose output format

Sample data over time: :E

4. Finish
Use the controls below to choose a download type.

Alternatively, select "view in browser" to load the analysis
directly into your browser window.
L]

view in browser :

M include search criteria in download

SELECT [»

Select which data
fields you want to
include

Choose to view in
the browser or
download to Excel

portal.mintel.com
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Access a Record Page by clicking on its headline from the Search Results page
il)r:wnlc;adPBchorndd|Blf3<3rrmat|on and Add the campaign Use OCR to search within a campaign

z?ges 0 a to a hopper, for specific words or phrases

» Download Record [show more options] » Hopper ..-'.

Format: | FLCF :l DOWNLOAD 8| [custom download] iﬁuﬂd campaign to... :I [what's this?] ..'

» Print } OCR Search R

lﬁ Print Whole Campaign @ Print Images | | HIGHLIGHT TEXT [#

() a E Auto Loan from Suffolk Federal Credit Union &4 Mailbox Report Image Viewer

Last Seen: March 2013 Media ID: 20130411-011366 14 &

I ']
oif ﬂ

Product: Auto Loan .
. Sector: Mortgage & Loans Category: Auto Loans .
+ Company: Suffolk Federal Credit Union Second Company: - :
: Campaign Languages: English :
E Mailing Type: Cross Sell Mailing (Retention) .
° Offer: arate as low as 1.97% APR for a term of 60 months .
E Incentives :
View all information Click on images for high
about the record resolution viewing
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HOPPERS

Hoppers are folders in which you can store related campaigns of your choosing to access at a later date

+ You can add campaigns from search results page or the record details page ¢cccccccccccccccccs ) Hopper Options [what's this?]

=22 | Select Hopper... EI | Current selection EI

+ View and manage your Hoppers from the toolbar

- Download the records to PDF, Powerpoint, or Excel

My Hoppers

You can now create and manage multiple Hoppers, This is a powerful new feature which allows you to hold several ksts of campaigns at once.
Each kst can centam a descripbion, and you can alse comment on the campaigns within the list.

Hopper Name

GEI CIEE tWES | I'.;h\n-rl Ciwaled: OS5 162013 Shw: amply Commeaks: igos
Colorfil markating ideas || Burnal [=]
L

EDIT [§]| DELETE K|

i5F My Hopper

A collection of new and innovative campaigns.

Crwinar| Crsalbed: 02/16/2013  Sihwt ampty  Commeskts: noos
Facasen

EDIT [ | | DELETE :1-?,"
MNeed to create a new hopper?

Name

Deschpton

CREATE HOPPER I

8 portal.mintel.com
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REPORTS

Select Reports on the toolbar to view all published reports available with your subscription

Filter by Sector, Date
Range, or Title Keyword

Research Reports

Name

X Q1 2013 Secured Loan Overview

> Q1 2013 U.S. Consumer Card Overview

g1 2013 Banking Cross-Channel Direct Marketing Review

2~ 91 2013 U.S. Small Business Acquisition Credit Card Overview
Credit Card Trend Report March 2013

2~ Us Credit Card Monthly March 2013

2| Us Credit Card Response Rates - March 2013

| Us secured Loans Monthly March 2013

March 2013 ECM Creative

March 2013 BALCON Creatives

March 2013 ACQ Creatives

Retail ECM Balcon Research Deck October 2012

) ) (o

Credit Card Trend Report February 2013

Sector

Mortgage &
Loans

Credit Cards
Banking

Credit Cards
Credit Cards
Credit Cards
Credit Cards

Mortgage &
Loans

Custom
Custom
Custom
Custom

Credit Cards

A S

Uploaded on ~ ~

5/14/2013

5/13/2013
5/7/2013

5/2/2013

4/26/2013
4/26/2013
4/26/2013
4/26/2013

4/25/2013
4/25/2013
4/25/2013
4/19/2013
3/26/2013

N

MINTEL

[
Comperemedia

Sort list of reports by Name, --.-
Sector, or Date uploaded

Sector:

[ al [=] o
Date Range:

[the last year [~]

Title Keyword:

Filter Reporis

9
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INTERACTIVE ANALYSIS

1. Click Analysis on the toolbar Interactive Analysis Launch Page
Clear Current Selections ceeee
2. You will see the Interactive Analysis
Launch Page, where you can begin your Time Period
initial search

bel:ween| ||z—'| and| ||z—'| I.asl:l:l months
eecccsnc

3. Select the criteria on which you’d like to

i i i i * Most recently completed nsumer - Direct Mail report menth: April

sea rCh " (Lea VIng a” Crlterla unse/eCted IS the * ::osi recenilx comsleied Egi (B:DIJSI-I"IESS' D[l')recttH:il reppolrtrtmont;: &T)?l'l 1%313.3
/ i * Most recently completed Canada Consumer - Direct Mail report month: April 2013
same as se/eCtIng a”') You have the optlon * Moszrecen:; comslezed Print Advertisement report monl:il:r;prl'l ;DIB ?
to search on time period, dataset, keyword,
country, sector, category, company and Dataset ®
mallmg type Consumer Business Producer
, . . . Direct Mail Direct Mail Direct Mail
4. When you've selected all your criteria, click L @ All Panelists [ Online Advertisament B email

LaunCh at the tOp or bOttOI’n Of the page L | Lifecycle Panelists Only 'g' PrintAdvertisernent Online Advertisement

Email

L @) &l panelists

() Lifecycle Panelists Only (%]
Cnline Advertisement

Print Advertizemeant

Print Advertisement

0 000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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INTERACTIVE ANALYSIS

-+ Add or remove fields or apply filters

Interactive Analysis

[ Total [=][#otPieces  [=]by [Month  [&] forlanuary 2013

Add/Remove Fields Apply Filter

Current Filters; Country USAK Dataset Consumer - Direct MailE

-~

MINTEL

o
Comperemedia

Save view for quick analysis at a later date,
or download data to Excel

5V Save View

Jan ¥ 12| Total ™| View

Primary Company o

2012 Lampaigns

2,225 2,225 [} Citibank &
1,488 1,468 [} Discover
1,281 1,381 El Capital One £
1,125 1,125 El Chese
1,072 [} American Express

585 Barclays

552 [ Bank of America

205 205 [l U.5. Bank

175 7 [} ‘Wells Farge

183 63 E First National Bank Of Omsha

145 a5 [ |ee

140 40 B Mortgage Investors Corporstion

-

116k 118k [F]

Displaying 500 of 579 totsl rows.

Data limited to 500 rows due to size restrictions. Download Excel to see the rest.

Select individual groups or multiple to view those campaigns

<ese.0.0... Change date ranges and summary variables
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